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Following the huge success of last year’s inaugural event, Structured Products UK is returning to London on the
3rd November 2011. Having proved that there is a need for information focused specifically on the UK’s structured
product market, this conference will once again update investors and distributors on the changing landscape of
investments in the region.

The current regulatory landscape in both continental Europe and the UK is evolving at a rapid pace,
especially surrounding structured products. This means that now more then ever, investors are taking notice
of this investment tool, addressing both the opportunities for yield as well as the challenges that they can
bring. As a result, this event will discuss the implications of regulation on structured products industry and
the impact that it will have on the UK industry.

The event will also contest several of the other key concerns surrounding the industry at the moment including
counterparty risk, the debate for simple or high yield products and the effects of the European debt crisis. Using an
array of formats including presentations, roundtable discussions and structured networking, the region’s industry
experts will address the numerous issues that currently surround the industry.
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Highlights include:

Topics to be covered.

< Understanding structured products: Do the rewards really
outweigh the risks?

< Regulating the industry: How will the market be affected
by growing legislation?

< The long shadow of the credit crunch: the banks,
structured products and counterparty risks

< An advisors perspective: Skewing the risk/reward balance
using structured products — new launch vs. the secondary
market

< Simplicity or yield: What are investors seeking from their
structured products?

+ The distributor’s opinion: How do structured products fit
into an investor’s portfolio?

Who should attend?

T: +44 (0)870 240 8859 E: conf@incisivemedia.com
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Join the industry’s top level decision makers from across the UK and
network with the leading players in structured products community in
an organised setting. Remember to bring lots of business cards!

Investment professionals from the following institution types would benefit from attending;:

¢ Private banks

¢ Retail banks

+¢ Portfolio managers
+» Wealth managers
+* Investment brokers

Content

Hayley Wilkinson

Tel: +44 (0)20 7004 7501
hayley.wilkinson@incisivemedia.com

Marketing
Katherine Suttie

Tel: +44 (0)20 7004 7514
katherine.suttie@incisivemedia.com

+»» Hedge funds

¢ Independent Financial Advisors
¢ Insurance and pension providers
++ Independent asset managers

+» Investment managers

Sponsorship

Joanna Edwards

Tel: +44 (0)20 7484 9731
joanna.edwards@incisivemedia.com
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8.00 | Registration

Understanding structured products: Do the rewards really outweigh the risks?
< Are structured products really as complex as they seem? BREAKFAST BRIEFING
< |Is the negative attention they receive fair?

< Can we encourage IFAs to open their mind to structured products?

< Does the industry need to improve education and understanding for IFAs?

Speaker to be confirmed, please check structuredproductsunitedkingdom.com for programme updates

WELCOME ADDRESS

CHAIRMAN'’S OPENING REMARKS
Richard Jory, Editor, STRUCTURED PRODUCTS MAGAZINE

Regulating the industry: How will the market be affected by growing legislation?

< Where are we now? KEYNOTE ADDRESS
- Updates on — MIFID
- PRIPS
- RDR

< How will the European and national regulation interact?

< Will European regulation supersede policies in the UK?

< What does it all mean for the UK structured products industry?

Speaker to be confirmed, please check structuredproductsunitedkingdom.com for programme updates

The distributor’s opinion: How do structured products fit into an investor’s portfolio?
< Are structured products still valued as a good investment?
< How well do structured products compare and complement other alternative investments
< Tailoring the portfolio - what considerations are needed for
- institutional investors?
- retail investors?
< How do investments in the UK compare to those in the US?
Jon Gumpel, Investment Director, BROOKS MACDONALD ASSET MANAGEMENT
Andy Halford, Head of Structured Products, KLEINWORT BENSON BANK
Philip Bastiman, Head of Structured Products, SKANDIA INVESTMENT GROUP
Eric Greschner, Managing Partner and Senior Portfolio Manager, REGATTA RESEARCH & MONEY MANAGEMENT and structured
products trainer and author, YOUR FINANCIAL COACHES

PANEL DISCUSSION

INTERACTIVE NETWORKING SESSION giving delegates the opportunity to meet

11.10 | MORNING BREAK

Taxing structured products: Will they remain a capital gain?

< How has the taxation of structured products in the UK market developed?

< The impact of European taxes on the UK market

< How can the use of wrappers help overcome taxation issues?

< Choosing the wrapper — which one is the most efficient for your client?

Speaker to be confirmed, please check structuredproductsunitedkingdom.com for programme updates

What are the real implications of regulation for the UK market?

< How will regulation impact the market players?

< Are providers and intermediaries ready for changes?

< What does the future hold — increased confidence or a downsized market?
Simon Gleeson, Partner, CLIFFORD CHANCE

Further panellists to be confirmed, please check structuredproductsunitedkingdom.com for programme updates

PANEL DISCUSSION

12.50 |LUNCH

AFTERNOON CHAIRMAN'’S OPENING REMARKS
Eric Greschner, Managing Partner and Senior Portfolio Manager, REGATTA RESEARCH & MONEY MANAGEMENT and structured
products trainer and author, YOUR FINANCIAL COACHES

The long shadow of the Credit Crunch: The banks, structured products and counterparty risks _
< How seriously should we take sovereign debt risk? GUEST ADDRESS

< Have the regulators done enough to avoid banking difficulties?

Do the main Western authorities now effectively stand behind their principal banks?

What should the manager and the investor look for in a good structured product?

+ Can they find returns when the western outlook is darkened by the long shadow of the credit crunch?

< Strategies to manage counterparty risk

John Redwood, Chairman, EVERCORE PAN-ASSET CAPITAL MANAGEMENT and Chairman, CONSERVATIVE ECONOMIC AFFAIRS
COMMITTEE

Beyond the FTSE: Where are the investment opportunities in the market?
< Why are investors in the UK so strongly attached to FTSE-linked products?
< Are they prepared to look to other markets or asset classes?

< What risk profiles would help them make the transition?

< How does pricing and risk of FTSE versus non-FTSE compare?

Tim Mortimer, Managing Director, FUTURE VALUE CONSULTANTS
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15.10 |AFTERNOON BREAK

An advisors perspective: Skewing the risk/reward balance using structured products — new launch vs. the secondary market
< How to maximise the likelihood of a successful return at launch

< How has the secondary market developed in the UK?

< What has led to its growth?

< Is it better to target new launch or secondary market products?

< Understanding pricing

< Are structured products still seen as a long term investment?

Stephen Black, Senior Private Banker, COUTTS

What does the future hold for the UK’s structured product market?

< Regulating the market — have the regulators done enough?
< Asset classes — the rise and fall in 2012

< Simplicity or yield: What investors seek in their structured products

< Combating counterparty risk - is the UK structured products market winning the war?

Ryan Schiff, Managing Director, MARSHALL STERLING ASSET MANAGEMENT

Colin Jackson, Director, BARONWORTH INVESTMENT SERVICES

Stewart Richardson, Partner, RMG WEALTH MANAGEMENT

Michael Romanek, Principal, RISE PARTNERS

CHAIRMAN'’S CLOSING ADDRESS

17.00 | END OF CONFERENCE AND COCKTAIL RECEPTION FOLLOWED BY STRUCTURED PRODUCTS EUROPE AWARDS
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At The Royal Bank of Scotland we have an award winning structured products team, committed to offering a wide range

of products and services to our clients. Clients can benefit from our structuring capabilities as we constantly strive to design
innovative and bespoke solutions to meet their changing needs. Through our structured products, we offer the opportunity to
gain exposure to new markets, asset classes and investment strategies at a level of risk tailored to the client’s risk appetite.
We endeavour to offer the most appropriate ideas in a simple format designed to meet the requirements of our client base.
rbs.com

Russell Investments is an independent, global financial services firm that provides strategic advice, investment solutions,
implementation services and global performance benchmarks that are customized to meet the unique needs of institutional
investors, financial advisors and individuals. Celebrating its 75th anniversary in 2011, Russell has pioneered innovations that
have come to define many of the practices that are standard in the investment world today, and has four decades of experience
researching and selecting money managers globally.

Russell has $163 billion in assets under management and works with over 2,300 clients, over 600 independent distribution
partners and millions of individual investors globally. As a consultant to some of the largest pools of capital in the world,
Russell has $2 trillion in assets under advice (as of 31 December 2010) and traded $1.5 trillion last year through its
implementation services business.

The Russell Global Indexes currently have US$3.9 trillion in assets benchmarked to them and calculate over 50,000 benchmarks
daily covering 63 countries and more than 10,000 securities.
russell.com

BBVA is a financial services group with more than €535 billion in total assets, 48 million clients, 7,466 branches and
104,000 employees in more than 30 countries. The BBVA Group maintains a leadership position in Spain, Mexico, Latin America
and the Sunbelt Region of the United States. BBVA is also developing strong operations in Asia, specifically in China.

BBVA Global Markets, a client-focused area, provides corporates and institutional investors around the world with a wide array
of investment and risk management solutions. These solutions are built by combining an integrated range of value added
products manufactured in its trading rooms in Europe, America and Asia.

bbva.com

Commerzbank is a leading bank for private and corporate customers in Germany. With the segments Private Clients,
Mittelstandsbank, Corporates & Markets, Central & Eastern Europe as well as Asset Based Finance, the Bank offers its customers
an attractive product portfolio, and is a strong partner for the export-oriented SME sector in Germany and worldwide. With a future
total of some 1,200 branches, Commerzbank has one of the densest networks of branches among German private banks. It has
above 60 sites in more than 50 countries and serves more than 14 million private clients as well as one million business and
corporate clients worldwide. In 2010 it posted gross revenues of EUR 12.7 billion with some 59,000 employees.

Commerzbank Corporates & Markets (C&M) is the corporate and investment banking segment of Commerzbank AG, providing
a broad range of products and services to corporate and institutional clients in Europe and beyond. The business incorporates
advisory and capital markets activities in debt, equities, commodities, fixed income and currencies with a strong focus on
derivatives and structured products. C&M aspires to be clients’ partner of choice when it comes to the development and
execution of smart solutions for all their financing and capital market needs.

commerzbank.com

Software for the distribution of structured products - LexiFi provides software and knowledge to key participants in the
structured retail products market. LexiFi’'s solution enables:

* Private banks, retails banks, and other intermediaries to better advise clients, to improve after-sale service, and to streamline
operations.

« Investment banks to gain agility and scalability in tailored derivatives, and to establish a preferred link with distributors.

« Treasury departments to control the issuance of structured notes and the ongoing valuation of related swaps.
lexifi.com

Modelity provides financial institutions with state-of-the-art technologies for managing structured products and providing
financial advice. The company’s Modelity/Structures solution facilitates an advanced relationship between the structurer, the
distributor and the client. Modelity/Structures manages all the various aspects of a product throughout its entire lifecycle, such
as sales & advice, client support, and back-office operations. Modelity/Structures bridges the gap between the complexity of
structured products and the private client’s comprehension. The solution is based upon Modelity’s core technology for financial
modeling (FIMoML) which significantly shortens the time to market of new products through its ease of use.

modelity.com

Pricing Partners is an international software provider of derivatives pricing analytics and a service provider of independent
valuation for all OTC derivatives ranging from vanilla to the most complex exotic and hybrid structures. Its proprietary financial
library, Price-it®, in stand-alone or SaaS mode, covers all major asset classes: interest rates, equity, inflation, credit, foreign
exchange, commodities, life insurance and hybrid products. Pricing Partners’ intrinsic knowledge and innovative solutions
empower financial institutions to achieve accurate and transparent valuations on their structured products.

Pricing Partners is the award winners of Structured Products Technology Rankings 2010 and 2011, Overall winner in Pricing and
Analytics Category.
pricingpartners.com

FEIFA is a Trade Association that exists for the benefit of consumers and of its Members, who are English-speaking Independent
Financial Advisers (IFAs) based or operating in mainland Europe. It provides a strong voice for the IFA community across the Continent
and beyond; representing the sector both with financial institutions and, where relevant, with governments and regulatory bodies.

The Federation is not available to all IFA companies. By only admitting Members following a rigorous vetting and due diligence
procedure, FEIFA provides consumers with an independent assessment of the regulatory and legal status of its Member
companies.

FEIFA provides a service to IFAs by helping to establish a favourable operating environment, a forum for discussion and by
distributing considerable industry and technical information to assist them in their businesses. It has also created a unique
recruitment facility, training and professional development services and an exclusive Pl insurance product.

feifa.eu
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3 November 2011, One Whitehall Place, London

Event Code is 4839/10

VIP No:

For buy-side institutions:* Fee For other institutions:**

£600

[J Conference [ conference

* Buy-side institutions include private banks, asset managers, institutional investors, and family offices.

** Other institutions include sell-side institutions: structuring asset managers, law firms, consultants, and technology vendors.

Please complete your details below in BLOCK CAPITALS

TITLE FIRST NAME LAST NAME

For more than 3 delegate bookings,
please contact Customer Services to discuss
a group discount on tel: + 44(0)870 240 8859

Please do not cover
this box as it contains
important marketing
information

Fee
£1500

JOB TITLE/POSITION

DEPARTMENT COMPANY

ADDRESS

CITy POST/zIP CODE

COUNTRY

TELEPHONE FAX

EMAIL

APPROVING MANAGER TRAINING MANAGER

D | enclose a cheque payable to Incisive Financial Publishing Ltd.

Please debit my D amex D visa D maestro D mastercard

sewnoss ||| J[J[Jwworsowowe [ L[] wwwrowe [ ][]

4839/11
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One Whitehall Place

ACCOUNT ADDRESS IF DIFFERENT FROM ABOVE

The Royal Horseguards,
2 Whitehall Court,

London, SW1A 2EJ

D | have read and agree to the terms and conditions below.

SIGNATURE DATE

T: 0871 376 9033
+44 845 305 8332

F: 0871 376 9133
+44 845 305 8371

Incisive Financial Publishing Ltd. VAT No: GB 756978165
For companies in EU member states only:
Please write your VAT/TVA/BTW/IVA/ MCMS/MWST/FPA number here

W: theroyalhorseguards.com

Warning: Structured Products is a registered trademark, and the titles, contents and style of this brochure are the
copyright of Incisive Media. We will act on any infringement of our rights anywhere in the world. © Incisive Media.
Cancellation/Substitution: A refund (less 10% administration fee) will be made if notice of cancellation is received in
writing three weeks before the conference. Regrettably, no refunds will be available for cancellations received less than
three weeks before the event start date. If you do not attend the event or notify us of your intention to cancel, the full fee
will still be payable. A substitute delegate is welcome but the organiser MUST be notified in advance of the conference to
avoid incurring a charge. Substitutions may NOT be made at the conference.

Disclaimer: The programme may change due to unforeseen circumstances, and Incisive Media reserves the right to alter
the venue and/or speakers. Incisive Media accepts no responsibility for any loss or damage to property belonging to, nor
for any personal injury incurred by, attendees at our conferences, whether within the conference venue or otherwise.

Data Protection: By registering for Structured Products UK Incisive Media will send you further information relating to
this event. In addition we will send you information about our other relevant products and services which we believe will
be of interest to you. If you do not wish to receive other relevant information from Incisive Media via a particular medium
please tick the following relevant boxes: mail [ phone [ fax D‘, email (1.

Incisive Media will also allow carefully selected third parties to contact you about their products and services. If you do not
wish to receive information from third parties via any of the following media please tick the relevant boxes: mail D; phone D,
Please tick if you are happy to receive relevant information from carefully selected third parties by email and fax .



